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INTRODUCCION

On 25 September 2015, world leaders adopted 17 Sustainable Development Goals
(SDGs) to protect the planet, and fight and seek to eradicate poverty, in order to build
a more prosperous, just and sustainable world for future generations. These goals were
set within the 2030 Agenda for Sustainable Development.

We have consistently maintained these approaches over the years, seeking to create and im-
prove sustainable tourism, to reduce our impact on the environment, and create awareness
among our internal and external clients about the correct use of resources and responsible
consumption in all our areas.

As a strategic approach to sustainability, we are attentive to the levels of consumption in
our facilities. We know that consumerism is the main activity of our customers in the hotel
business, which is why responsible awareness and appropriate systems must be aligned with
our sustainability policy and that is why we remain steadfast and committed.

At Grand Bavaro Princess, we remain firm and attentive to the new sustainability measures
each year, reaffirming our commitment and dedication to compliance.

Signatures of our Committee
Jorge De La Vieja

Managing Director

Josue Uribe Sub- Gerente Eng. Santiago Guerrero
Deputy Manager Maintenance Manager

Luisa Castillo Awilda Rodriguez
HR Manager Quality Manager
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MISSION, VISION, VALUES

Princess Hotels & Resorts is a family-owned hotel company with a commitment to res-
pect the environment and the multicultural diversity of the different places and com-
munities where we operate. With a presence in social environments as diverse as Spain,
the Dominican Republic and the Riviera Maya in Mexico, our aim is always to improve
the quality of our services in order to maximise customer satisfaction, develop a res-
ponsible policy towards our employees and contribute to the well-being of local com-
munities and their environment.

Mission:

We are holiday hotels located by the sea, featuring cutting-edge architecture and integrated
into our environment. We like to meet people to deliver unique experiences, achieving profi-
tability for our shareholders and sustainability for our business. With a clear commitment to
service, people always come first.

Vision:
To be the leading 4* and 5" hotels in the sector, seeking excellence in service and long-las-
ting, high-quality relationships with our customers and employees.

Values:
Innovation, customer orientation and spirit of improvement. It is our philosophy to strive for
excellence and differentiate ourselves, so that our customers return.
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CORPORATE SOCIAL
RESPONSIBILITY PRINCESS (/=73
HOTELS & RESORTS

Grand Bavaro Princess reaffirms its commitment to social responsibility, environmental protec-
tion and conservation of its surroundings, under the sustainability guidelines, with a system
that includes all our employees in the task of caring for our environment.

This is why we regularly carry out activities focused on environmental responsibility, participa-
tion and coordination of work practices that contribute to socio-cultural development.
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We are 1009% committed to the development of our community, taking part in its growth and
stability, always doing our bit, also involving our managers and other employees in our efforts.
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TRAINING AIMED AT THE
WELL-BEING AND GROWTH
OF EMPLOYEES

Through training programmes, employees will continue to receive talks on topics including
health, new communication techniques, resource management, and others.




BEACH CLEAN-UP AND
AWARENESS-RAISING DAYS
WITH OUR EMPLOYEES

We hold clean-up days with our employees, fostering a culture of teamwork that involves de-
partment managers and their staff.
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COMMITMENT TO OUR ENVIRON-
MENT

01 - Waste management:
We collect our waste in a safe and responsible manner, using specialised and certified waste
collection and treatment companies.

02 - Services:
We are known for providing an excellent service to our customers and we have a sustainability
policy that meets the standards of satisfaction they deserve.

03 - Water:
Ongoing campaign to ensure the responsible use of water. We have switched to automated
systems in showers, toilets, taps with environmentally friendly systems to achieve this goal.

04 - Energy Saving:

We have implemented an energy saving team. We have an energy saving engineer, who is in
charge of monitoring and proposing improvements for the sustainable development of our
hotel.
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RESPONSIBLE ENERGY
CONSUMPTION MEASURES

We are at the forefront of responsible electricity consumption. We have implemented
automated systems to monitor lights being switched on and off, achieving savings in
operating levels and providing benefits to the environment.

Measuring 2021-2022 energy consumption

2021

2022
49.2%

50.8%

In this comparison, we can see that we did not have excessive consumption compared to

2021, thanks to our energy saving measures.
These results show the 12-month cumulative figure for each year, kWh [ quest/ night.
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OTHER ENERGY SAVING
INITIATIVES

LED lighting
We have replaced 100% of our fluorescent lighting with energy-saving LED systems.

Natural lighting
Our roofs in the communal areas feature aesthetic and sustainable options such as skylights,
which allow the entry of natural light.

Occupancy sensors and lighting controls

We have installed an automated system in our guest rooms that allows us to sense movement
and use this information to control the switching on and off of air conditioners, lights and ap-
pliances.
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At Princess Hotels & Resorts we
are convinced that effective
relationships between
employees, guests, suppliers
and the community will lead us
to meet common objectives of
fair development with benefits l
for all, seeking a balance

between being an N ET .

environmentally friendly,

socially responsible and

economically profitable Z E R 0
company based on our mission,

vision and values.

Involving our guests is key to
achieving the company's
sustainability goals, so we invite
them to participate in our
activities, learn about local
events from hotel staff, and
send us feedback on their
experience during their stay
with us.
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RESPONSIBLE WATER USE
MEASURES

Our goal is to contribute to the responsible use of water through water management in
our operations and by actively raising awareness among our customers and employees.

OUR COMMITMENTS

Reduce water consumption by 50% during daily tasks in the operation. Reducing water
use in our operations has been a challenge that we are gradually meeting, with the im-
plementation of:

1. Timed showers.

2. Reduced frequency of washing of bed linen and towels,
with the programme for the conscious use of supplies.

3. Installation of dry toilets, with tablet system.

4. Continued work to ensure that suppliers and partners proactively
improve their water management as conscious primary users.
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MEASUREMENT OF 2021-2022
WATER CONSUMPTION

We were able to considerably reduce total annual water consumption in our facilities during
2022. This was as a result of constant water monitoring and auditing to determine water con-
sumption in our water tanks, laundry services, cleaning, swimming pools, restaurants and bars,
garden irrigation, etc. These results show the 12-month cumulative figure for each year, m3/h |
guest [ nights.

2022
43.6%

2021
56.4%
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REDUCING OUR DIRECT IMPACT ON
THE ENVIRONMENT

This report provides an insight into how we have undertaken this urgent transformation at all

levels to achieve a reduction in greenhouse gas emissions. Each one of us carries a fundamen-
tal part of the responsibility for moving towards a better future. If we make a change, no mat-
ter how small, but we make it together and consistently, that change will have a global impact.

Hotel Grand Bavaro Princess G
RESICLZs
Manifiestos: 20888, 30044, 20624, 20611, 29083, 20632, 20880, 30037, 30022, 20564, 20538, 20854, 20556, 31722, 20643, 31317,
31785, 31732. 20804, 31756, 20808, 30335, 31557, 31553, 31403, 31611, 30337, 31647, 32204, 32956, 30309, 30306, 31294, 30777,
30757, 30752. 32983, 30765, 30924, 31020, 31030. 30702. 30779, 30344, 31035, 31045, 34325, 33218, 33249, 33232. 30748, 33054,
33254, 33180, 33271, 33267, 33084, 34226, 31074, 34052, 34230, 34232, 34078, 33710, 33088, 33970, 33760, 33716, 33362, 33788,
33453, 33747. 33798, 33738, 33402, 33387, 33382, 33520, 33445, 33417, 33496, 33588, 32141, 32100, 33558, 35397, 35369, 33602
35421

KILOGRAMOS DE RESIDUOS RECOLECTADOS
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DEVELOPMENT
GOALS
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¢ Optimised use of resources and materials. Reduced energy consumption.

® Plan to reduce water consumption, with timers installed on all taps.

¢ Sustainable recycling management: paper, glass, plastic, organic waste.

¢ Use of eco-friendly cleaning materials that do not impact biodiversity.

¢ Performance assessment to develop effective Human Resources management.
¢ Management of training and skills development for our employees.

e Internship programme and collaboration agreements with universities and schools, facilitating pro-
fessional access to young graduates.

¢ Use of an online reputation tool to monitor comments published on the internet about our services.

¢ Combat gender inequality by facilitating access to quality education, timely health care, job deve-
lopment and community participation.

® Provide decent jobs for the population and share economic progress in order to positively influence
the life of each employee and in turn boost the economy.
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Grand Bavaro Princess has been recognised as a respectful nature lover, faithfully
caring for natural resources and using them appropriately.

| ' Gold ‘ LNOL
Crand Bvaro Princess @velife/z‘ pIN

‘Sustainability in tourism
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